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Jake Scott

Hello and welcome to 
this month’s ON THE 
GRID! Now that we’re 
in Q4, you might be 
asking yourself which 
marketing and advertis-

ing strategies worked (or didn’t work) for 
you over the course of the year. Small busi-
nesses want to be smart about how each and 
every marketing/advertising dollar is spent, 
and use communications channels that are 
easy to implement and provide the best 
returns. Print  is one of the channels that 
continues to show promise and results. 

For example, technologies like mobile 
barcodes help bridge the gap between print 
and the web. Content marketing pieces, like 
resourceful e-books, newsletters and white 
papers, are vital to growing brand awareness 
and sales online and off.
What’s missing from your marketing and 

advertising strategy that’s preventing you 
from making the most of this year? People 
come to me with all kinds of projects (print 
ads, logos, brochures, rack cards, etc.) and 
keep coming back for the affordable creative 
solutions I provide. Contact me today and 
let’s talk about ways I can help you. 
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Mobile Codes in Print 
Ads have Doubled
According to a study by mobile 

engagement services company, Nellymoser, 
the number of mobile action barcodes 
(QR codes, digital watermarks, image 
recognition etc.) printed in the top 100 
U.S. magazines has more than doubled 

since this time last year (from 1365 to 2200). 
Why are these advertisers bolstering their print 

ads with these strange-looking codes? “Action 
codes bring print pages to life and engage 
readers in ways that can’t be duplicated with 
a static ad.” said Roger Matus, Executive Vice 
President of Nellymoser and co-author of the 
Nellymoser study. 

Nearly half of all action codes in Q2 (49%) 
came from companies in four industries: 
beauty, home, health and automotive. Food/
beverage and fashion companies are also large 
users of mobile action codes. 
The study also reveals the top uses for 

mobile action codes. While they can be 
used in several ways, the top three include 
video (40%), subscription/sweeps (19%) 
and social media (18%).

QR codes continued to dominate in Q2 
with more than an 80% share, but other 
mobile action codes (such as the Microsoft 
Tag and the Digimarc watermark) are 
gaining ground. Maybe these mobile codes 
aren’t going away as soon as some folks 
thought?

Source: http://www.nellymoser.com/news/
q2_action_code_study

Action codes bring print pages 
to life and engage readers in 
ways that can’t be duplicated 
with a static ad.

Top uses for mobile action 
codes include video,  
subscriptions and connecting 
via social media.



 questions or comments? call 402.208.5332 or e-mail scottcreativedesign@gmail.com today.

 e-mail scottcreativedesign@gmail.com to receive the digital version.

client spotlight

client spotlight

marketing matters

subscribe!
Scan the QR code above or visit 
scottcreativedesign.com to sign 
up for your FREE monthly email 
version of ON THE GRID.

Active Motion 
Chiropractic Brochure

This September, I worked with Dr. Tyler 
Baker of  Active Motion Chiropractic 
(Omaha, NE) to create an informative 
brochure for his practice. Dr. Baker was 
looking for a brochure that could be 

used to explain the benefits of choosing 
chiropractic for treatment, his unique 
treatment model and available treatments, 

and the finished product does just that. 
Informative, factual copy is accompanied 

by several high quality stock photos that 
aim to resonate with the individuals 
considering chiropractic. The brochure 
features a tri-fold, six-panel design printed 
on 80# gloss text in full-color. At a scored 
and folded finished size of 11” x 4.25”, the 
brochure is a little larger than the average 
brochure.
To view more about this project 

and other examples of my work, visit 
scottcreativedesign.com.

Informative, factual copy is 
accompanied by several high 
quality stock photos that aim 
to resonate with individuals 
considering chiropractic.

Content Marketing 
Comes of Age
A recent study by BtoB, Content 

Marketing: Ready for Prime Time shows 
that content marketing is playing an 
increasingly central role in the marketing 

channel mix. Why are businesses using content 
marketing? According to survey respondents, 
the key strengths of content marketing lie in 
its ability to improve audience engagement 
(56%), enhance the “trust factor” for 
companies (47%), achieve faster, more 
relevant touch points in the market (33%), 
and improve search engine optimization 
(SEO) scores (23%).

The study also revealed that 34% of 
respondents are “very” or “fully” engaged 
with content marketing, compared with 
only 18% last year. Marketers view content 
marketing overall as having its most 

significant impact on lead generation 
(51%), followed by brand awareness 
(38%), thought leadership (34%) and sales 
(29%). 
What types of content are marketers 

using? Marketers have been exploring 
several types of content to find the right 
combinations that achieve objectives, 
but social media is considered the most 
important type used to improve sales and 
marketing effectiveness (80%). Other 
popular types include online articles 
(74%), e-newsletters (65%), white papers 
(60%), blogs (59%), case studies (58%) 
and videos (57%).

Source: http://www.btobonline.
com/article/20120917/
CONTENTMARKETING/309179991/
content-marketing-comes-of-age#

FSM #12
In September, I wrapped up the design 

and layout of Food & Spirits Magazine’s 
12th issue. I’ve been fortunate to have 

the opportunity to work with the FSM’s 
publisher, Erik Totten, on several issues, but 
I have to say that this one in particular was 
one of my favorites to work on.
In addition to fantastic articles (written 

by local writers, Michael Campbell, Dan 
Crowell, John Finocchiaro and Ann 
Summers, to name a few) and mouth-
watering photography (by locals Jacob 
Herrman and Jessica Orth), what makes 
this issue particularly special is an activity 
book section which includes an image 
search, dot-to-dot and color by number 
(all illustrated by Jeff King). The 12th issue 
also marks another first for the magazine: a 
paper doll and collector’s card found on a 
die cut insert.
It was a real pleasure working on this 

latest installment of one of the best local 

magazines in the area. Look for your own 
copy in and around the Omaha metro 
today! 
To view more about this project 

and other examples of my work, visit 
scottcreativedesign.com.

Marketers view content  
marketing as having a 
significant impact on lead 
generation, brand awareness 
and sales.


