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Spring has arrived and 
so far, this has been a 
really great year. Aside 
from continuing to 
foster new relationships 
with some great local 

businesses through this newsletter, this 
spring I’ve attended several networking 
events and have been working on several 
new projects.
Earlier this month, I wrapped up work on 

the 11th issue of Food & Spirits Magazine, 
which can be found at several Omaha 
metro bars and restaurants this month 

(more details inside). I’m also currently 
working with Fox Run Golf Club (Council 
Bluffs, IA) on several new print materials 
that will be a part of the club’s banquet & 
events program.
Do you have an upcoming print or web 

project you’d like to discuss? I offer FREE 
consultations to anyone that’s looking 
for help with their marketing/advertising 
efforts. What do you have to lose? Give me 
a call or send me an e-mail today.
Look inside for details about this month’s 

giveaway! Enjoy this month’s newsletter and 
have a great month! -- William Scott
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Email Deliverability 
Rates are Dropping
While many marketers consider email to 
be the most effective form lead generation 
(http://www.emarketer.com/Article.
aspx?R=1008920), some reports indicate 
that email deliverability rates have just 
seen their first significant drop in years. 
Recent findings by Return Path, an email 

security and deliverability firm, indicate 
that inbox delivery rates have taken their 
first significant nosedive since 2004. 
Historically, Return Path has placed email 
inbox placement rates at approximately 
80 percent. However, their but recent 
Deliverability Benchmark Report shows that 
rate dropped to 76.5 percent.

So essentially, when there used to be a 
one in five chance of an email not reaching 
a recipient, an email now has a one in 
four chance of failure. North American 
mailers seeing the most significant drop in 
deliverability due to a 30 percent increase 
in spam folder delivery and a 57 percent 
increase in blocked or missing emails. 

Traditionally, email has been shown 
to be a powerful tool for B2B and B2C 
marketers alike, but with this new 
information on hand, is it time you 
integrated more print into your lead 
generation efforts?

Email now has close to a one 
in four chance of not reaching 
a recipient’s inbox.

With email now potentially in 
decline, is it time to integrate 
more more print into your 
marketing mix?
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CONNECT!
Scan the QR code above to 
visit scottcreativedesign.com 
and view more about  
these articles and other  
resourceful information.

April Giveaway: a Free 
Copy of Content Rules! 
This month I’m giving away a hardcover 

copy of a resourceful book on content 
marketing: Content Rules. As a newsletter 
recipient, all you have to do is email me 
for your chance to win! 
Written by Ann Hadley (MarketingProfs) 

and C.C. Chapman (Digital Dads), 

Content Rules provides the guidance you 
need to create irresistible blogs posts, 
white papers, ebooks and other content, 
interwoven with case studies of companies 
successfully spreading their ideas online. 

Content marketing is a highly powerful 
inbound marketing tool. In fact, some 
predict that 80% of new leads will come 
from inbound marketing by 2015. If you 
aren’t currently using content marketing, 
or are using it to little effect, this book 
can help! Content Rules can show you 
how to use content marketing to establish 
credibility and build a loyal customer base. 
A $25 value, I’m giving this book away 

for FREE to one newsletter recipient on 
Monday, April 30th. Email me today 
(scottcreativedesign@gmail.com) for your 
chance to win this great book!

Email scottcreativedesign@
gmail.com for a chance to win 
this resourceful book!

B2C Marketers Say 
Direct Mail Delivers 
the Best ROI
According to a recent Target Marketing 

survey, direct mail is the channel cited 
by most B2C direct 

response marketers 
as delivering the 
strongest ROI 
for customer 
acquisition. The 
results of the survey, 
were published in 
the March 2012 
issue of Target 
Marketing. 
Direct mail 

(34%) beat out 
email (25%), 

SEM (10%), and affiliate marketing (8%), 
with 23% of respondents citing other 
channels. 

For customer contact/retention, 
respondents also indicated that direct mail 
(37%) delivered the best ROI, ahead of 
email (31%), outbound telemarketing 
(7%), and social media engagement (6%), 
with 19% citing other channels. Survey 
results are based on the participation of 
497 respondents. Of the respondents to 
this year’s survey, 40% described their 
companies’ activities as B2B, 24% as B2C 
and 36% as both.
With several reports showing that direct 

mail beats email in terms of response rates 
and other indications that email delivery 

rates are dropping, is it time to integrate 
more direct mail into your marketing 
mix? Thanks to new services being offered 
by the United States Postal Service, direct 
mail campaigns are become easier (and 
more affordable) for small businesses to 
implement and manage. 
“Every Door Direct Mail”, a service 

offered by the USPS, provides small & 
medium-sized businesses with a way to 
easily target local customers with direct 
mail campaigns. Postage rates start as low 
as 14.5 cents per piece. 
Need assistance with an upcoming direct 

mail campaign? In addition to designing 
an effective mail piece, Scott Creative 
can help you acquire a mailing list, find 
an affordable printer and provide useful 
insight that can help make your next 
campaign a success. Call or email me 
today!

Designing Food & 
Spirits Magazine #11
I recently worked with a local publication, 

Food & Spirits Magazine (FSM) on the 
magazine’s 11th issue. Putting together a 
magazine may seem like a daunting task 
considering all the preparation, planning 
and attention to detail that’s involved, 
but working with FSM has always been a 
rewarding experience. 

The challenges of magazine layout are 
numerous: working within the restraints 
of a final page count, collecting editorial 
and photos, making image and text work 

together to create interesting page layouts 
– just to name a few. In the end though, 
it’s tough to beat the smell of a freshly 
pressed magazine – not to mention the 
pride all those involved in the process feel 
after seeing it for the first time.
I’m proud of this most recent issue of 

FSM and it has plenty to offer readers. 
Aside from a healthy dose of local food, 
spirits and industry-related news, readers 
will find several interesting articles covering 
a wide range of topics. Look for your free 
copy at your favorite bar or restaurant in 
the Omaha Metro area this April.
If you or someone you know is thinking 

about publishing a magazine, newsletter, or 
informative guide, I’d love to hear about it! 
I have several years of experience designing 
publications and I’m sure I can help you. 
Call or email me today!

Scott Creative recently worked 
on FSM #11, which you can 
find around Omaha this April.

In terms of ROI, direct mail 
beats email, telemarketing 
and social media outreach.


